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Florida Department of Highway Safety and Motor Vehicles

Background

The Florida Department of Highway Safety and Motor Vehicles (department) is the state agency charged with providing
highway safety and security through excellence in service, education and enforcement. The department is leading the way to
A Safer Florida through the efficient and professional execution of its core mission: the issuance of driver licenses, vehicle tags
and titles and operation of the Florida Highway Patrol (FHP). The department’s Office of Communications coordinates with
program areas, including the Office of Driver Safety, to manage and implement all of the department’s safety and education
campaign initiatives to educate the public regarding all aspects of safety on and around Florida’s roads.

In 2016, there were 134,790 children ages 0 to 17 involved in a crash in Florida resulting in 1,664 serious bodily injuries (SBI)

and 161 fatalities. The number of child fatalities increased 11 percent from 2015 to 2016, less than the increase from 2014 to
2015 at 19 percent. The number of child fatalities in August 2016 was 38 percent less than the monthly average of 17.5 child

fatalities in 2016. There were 13,673 drivers under age 18 involved in crashes in 2016, resulting in 225 SBI and 12 fatalities. In
2015, there were 12,873 drivers under 18 involved in crashes, resulting in 220 SBI and 17 fatalities.

The Dori Slosberg and Katie Marchetti Safety Belt Law, effective June 30, 2009, requires that all drivers, all front seat
passengers and all passengers under the age of 18, fasten their safety belts or use child restraint devices.! Florida law requires
children aged five and under to be secured by properly using a crash-tested, federally-approved child restraint device. Florida
law also requires children through age three to be in a separate carrier or integrated child restraint device and children age
four through five to be secured in a separate carrier, an integrated child seat or booster seat.? In 2016, 40 percent of children
killed in crashes in vehicles where seat belt use is required were not wearing any type of restraint.

In 2016, 987 bicyclists and 1,104 pedestrians under the age of 18 were involved in a crash, with 95 sustaining SBI and nine
fatalities. A school bus was directly involved in 14 percent of all children-involved crashes in 2016. On July 1, 2017, the
Cameron Mayhew Act took effect which increases the minimum penalty for drivers who illegally pass a stopped school bus,
resulting in the injury or death or another person. It includes a $1,500 fine and one-year driver license suspension. Cameron
Mayhew was killed by a motorist that failed to stop as he walked to his stopped school bus in 2016.

Florida law? states that a parent, legal guardian or other person responsible for a child younger than six years of age must

not leave the child unattended or unsupervised in a motor vehicle for a period in excess of 15 minutes, or for any period of
time if the motor of the vehicle is running, the health of the child is in danger or the child appears to be in distress. A study

by researchers at San Jose State University* showed that, on average, 38 children die each year as a result of heatstroke after
being left in a closed vehicle. The same study notes that since 1998, 77 child heatstroke deaths have occurred in Florida for
this reason, more than any other state except Texas. There were 114 citations issued in 2016 for leaving a child unattended in a
motor vehicle and 82 for leaving a child unattended in a motor vehicle longer than 15 minutes.

Throughout the Child Safety Awareness Month campaign in August, the department educated the public regarding all aspects
of child safety, including:

+  Buckle Up - Seat belt Usage for Children

« School Bus, School Zone and Bicycle/Pedestrian Safety

« Heat Stroke Prevention - Don't Leave Children or Pets in Cars

« Teen Driver Safety

1 Section 316.614, Florida Statutes

2 Section 316.613, Florida Statutes

3 Section 316.6135, Florida Statutes

4 Noheatstroke.org- Department of Meteorology and Climate Science at San Jose State University
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Objectives
The department exceeded all 2017 campaign objectives, which had been increased from the 2016 campaign.

@ Secure at least 25 news stories from the department-disseminated press release.
2017: Secured 32 news stories with at least 952,401 potential views.
2016: Secured 19 news stories with at least 444,184 potential views.

@ Conduct media relations outreach with at least two consumer reporters in campaign target areas and obtain in-depth
news coverage in those target areas, i.e. a press conference.
2017: Conducted broadcast radio interviews in Broward County.
2016: Conducted a press conference in Fort Myers with the Florida Department of Children and Families.

@ Obtain at least 300,000 impressions on department social media channels.
2017: Obtained 269,963 organic impressions and 5,119,251 paid impressions on social media.
2016: Obtained 276,666 impressions.

@ Garner more than 30,000 visits to the Child Safety campaign web pages on www.flhsmv.gov.
2017: Garnered 44,658 total pageviews.
2016: Garnered 30,793 total pageviews.

@ Disseminate campaign message through targeted advertisements and earn at least 30 million impressions.
2017: Earned over 52 million impressions through online and radio advertisements.
2016: New for 2017, no comparable campaign objective in 2016.

™ Offer car seat installations and safety checks at FHP troop locations statewide.
2017: Earned over 52 million impressions through online and radio advertisements.
2016: Offered car seat installations and safety checks in all FHP troops with five appointment dates.

@ Engage with at least two partners in a new and different way.
2017: Conducted Instagram campaign with seven campaign partners throughout the month.
2016: New for 2017, no comparable campaign objective in 2016.

Target Market

English and Spanish speaking parent motorists aged 20-40 (highest numbers of citations issued to women, aged 21-27) in
counties with the highest numbers of crashes, fatalities and citations, including: Broward, Duval, Escambia, Hillsborough,
Lee, Leon, Manatee, Miami-Dade, Orange, Osceola, Palm Beach, Pasco, Pinellas, Polk, St. Lucie, Sarasota and Volusia
counties.

Budget: $55,500

+ Online Advertisements (English and Spanish): up to $30,000

+ Online and/or Broadcast Radio Advertisements (English and Spanish): up to $20,000
« Promotional Item for PAOs/partners with Arrive Alive message: up to $5,000

+ Printing and Mailing: up to $500

Expenditures: $54,808.20

« Online Advertisements (English and Spanish): $30,000

+ Online Radio Advertisements (English and Spanish): $20,000

« Promotional Item for PAOs/partners with Arrive Alive message: $4,725
+ Printing and Mailing: $83.20
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Evaluation

The department led the Child Safety Awareness Month campaign from August 1 to 31,2017, to remind everyone to drive safely
with and around children so everyone can Arrive Alive. The Child Safety Awareness Month campaign paid media garnered
more than 52 million impressions through online advertisements and radio advertisements. Throughout the month, the
campaign garnered 36 news stories in newspapers, local news channels or local radio stations statewide, with at least 952,400
views across multiple platforms. The department used its Facebook, Twitter and Instagram accounts to promote the Child
Safety Awareness Month campaign, posting content a total of 108 times and delivering a minimum of 269,963 impressions.
The Child Safety Awareness Month campaign web pages on FLHSMV.gov received 44,658 page views. In addition, FHP Public
Affairs Officers (PAO) conducted community safety events throughout Florida to spread the Child Safety Awareness Month

campaign message to 13,652 people.

Paid 52,673,187
Earned 952,400
Social 269,963
Partner Outreach 44,658
FLHSMV.gov 13,652
Community Safety Events 959
TOTAL 53,954,819
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Branding and Design

The department updated the Child Safety Awareness Month campaign artwork and branding for 2017, using stronger colors and
more photographic images to communicate messaging. The new artwork was used across platforms, in online advertisements,
online radio advertisements, social media, FLHSMV.gov and in all posters distributed to partners and stakeholders.
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FLORIDA CHILD SAFETY AWARENESS MONTH ¢ AUGUST 2016

Radio Ad and Social Media Graphlcs
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PROTECT !QQR PRECIOUS CAR 0'
All Children Under 18 Must Buckle Up.

Children under 6 must be in a car seat . L
that fits your child & your car. Pay attention to lower speed limits and

drive cautiously in school zones.

NEVER leave your child in a hot car.

#cChildsafetyFL

. 2 #ChildsafetyFL
O P.L.%".:m FLORIDA CHILD SAFETY AWARENESS MONTH * AUGUST 2016
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Online Ads Poster
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Paid Media

Online Advertisements

The department contracted with a full-service digital advertising agency to implement the Child Safety Awareness Month
campaign advertisements, targeted to English and Spanish-speaking motorists, aged 20-40 in Florida, in counties with

the highest numbers of child related crashes, fatalities and citations, including: Broward, Duval, Escambia, Hillsborough,
Lee, Leon, Manatee, Miami-Dade, Orange, Osceola, Palm Beach, Pasco, Pinellas, Polk, St. Lucie, Sarasota and Volusia. The
advertisements provided education and awareness to Florida’s parents and child caregivers about the importance of child
safety on and around Florida’s roads. The online advertisements made almost 50 million impressions at an average cost per
1,000 impressions of $2.74 and 14,376 interactions or clicks for an average cost-per-click (CPC) of $1.41.

Online Advertisements Total Impressions CPM Total Clicks CPC
Google Adwords Display Network 44,720,737 $0.17 12,116 $0.63
Facebook/Instagram 5,032,462 $0.53 853 $3.13
Twitter 86,789 §7.52 1,407 $0.46
TOTAL/AVERAGE 49,839,988 $2.74 14,376 $1.41

Google AdWords Display Network

The department purchased English and Spanish online advertisements using the Google AdWords Display Network,> which
made more than 44 million impressions and 12,000 clicks on more than 57,000 websites. Although there were 47 percent of
clicks in which gender was unknown, 60 percent of the clicks were from females. Of the 50 percent of clicks in which age was
known, 95 percent were age 25-44. Of all the clicks, 52 percent all came from parents; the parental status was unavailable for
the remaining 48 percent.

The locations with the highest impression counts were Orange (13 million impressions), Miami-Dade (6 million impressions)
and Hillsborough (2.7 million impressions) counties. In order to reach the department’s target market, ad groups and affinity
audiences were created to reach people with specific interests; the top five were: family-focused, babies & toddlers, home
and book, news, children & TV websites, and vans & mini-vans. The family-focused affinity audience garnered the most
impressions (25,985,101) and clicks (4,245).

Advertisements included static and more dynamic HTML5 animated advertisements in multiple sizes in order to be optimized
across devices used including desktop, tablet or mobile. When clicked, the advertisements would take the user to the Child
Safety Awareness Month campaign web page or subpage, including Safety Belts & Child Restraints, School Bus Safety,

Bicycle & Pedestrian Safety, Car and Driveway Safety or Teen Drivers. The page with the most sessions (8,975) was the main
web page, with Car and Driveway, Safety Belts & Child Restraints and Bicycle & Pedestrian Safety next with 1,792, 1,486 and
1,292 sessions respectively. The advertisement size that garnered the most impressions was the 320x50 animated GIF. The
vendor monitored the performance of all advertisements to make sure that funds were allocated to the advertisements that
performed the best throughout the campaign.

320x50 Animated GIF Advertisement

NN e — =

Visit FLHSMV.gov/ChildSafety

D w3eH00L oo rropwi @) WATCH

BUSES u:j"t‘_:n : [O)— -

Visit FLHSMV.gov/ChildSafety

-
FOR BIKES & PEDESTRIANS - s
Visit FLHSMV.gov/ChildSafety =) Visit FLHSMV.gov/ChildSafety

LOOK TWiCE o

FOR KIDS T e 32 R o wE i
e = - M Visit FLHSMV.gov/ChildSafety

5 The Google Display Network allows advertisers to connect with users on a variety of ad formats across the digital universe. This network spans over two
million websites that reach over 90 percent of people on the Internet. It reaches people while they’re browsing their favorite websites, watching a YouTube
video, checking their Gmail account or using mobile sites and apps.
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Facebook/Instagram

The department ran advertisements on Facebook and Instagram in English and Spanish, resulting in more than 5 million
views. During the campaign, 834 people took action on these advertisements, with 853 clicks. The Facebook advertisements
for child safety, when clicked, would take the user to the different Child Safety Awareness Month campaign web pages for
more information on Safety Belts & Child Restraints, School Bus Safety, Bicycle & Pedestrian Safety, Car and Driveway Safety
or Teen Drivers. The Facebook ad with the most impressions was the ‘Look Twice for Kids’ ad that linked to the Car & Driveway
safety page, with 136,963 people reached and 238 link clicks.

Facebook/Instagram Advertisements

s Department of Highway Safety and Motor Viehicles

flhsnw
=] = o) [ ]

Never leave children in a car and teach them not to play in, on, around, or
fihsmv Never leave children in a car and teach
them not to play in, on. around, or under
wvehicles.

LOOK TWICE
\._49

LOOK TWiCE

FOR KiDS

) o

FOR KiDS

Q Q A

Be the first to like this.

Look Twice For Kids

Car and Driveway Safely — Heaistroke Prevention and Driveway Safely

Learn More

Twitter

The department also ran advertisements on Twitter in English and Spanish, garnering 86,811 impressions and 1,411 link clicks.
The Twitter advertisements included campaign graphics that, when clicked, would take the user to the different Child Safety
Awareness Month campaign web pages for more information on Safety Belts & Child Restraints, School Bus Safety, Bicycle &
Pedestrian Safety, Car and Driveway Safety or Teen Drivers.

The most successful Twitter advertisement in terms of impressions and clicks included the ‘Buckle Up to Arrive Alive’ graphic
and linked to the Safety Belts and Child Restraints page. It received 151,221 impressions and 3,380 link clicks. The tire safety
Twitter ad received 23,418 impressions, 428 Tweet engagements and 422 link clicks.

Most Successful Twitter Advertisement

s FLHEMY &

Children should always be buckled up or in a
proper child restraint. #ChildSafetyFL
#ArriveAliveFL

S P A

(Bl U T Affive Alhvi!

lapiicti PRGLOR .89
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Online Radio Advertisements

The department contracted with an internet radio company to run Child Safety Awareness Month campaign online radio
advertisements, targeted to parents aged 21-44 with children 17 and under throughout Florida. There were three different
audio spots for the radio advertisements, one for parents of teens, one for parents about seat belts and one for all motorists:

1. Help yourteen reach the exciting, and sometimes daunting, milestone of getting their first driver license. Teens must
practice for at least 50 hours with a licensed driver 21 years of age before their first solo drive. Set them on the road
for lifelong safety and help ensure they always Arrive Alive! This message brought to you by the Florida Department of
Highway Safety and Motor Vehicles and the Florida Highway Patrol.

2. InFlorida, children under age 18 must be buckled up no matter where they are seated in a vehicle. Children under 13
must ride in the backseat, and children under six must ride in a car seat or booster seat. Is your child properly buckled
in? The Florida Highway Patrol offers free car seat checks and installations. Make you’re your precious cargo is safely
secured every time to Arrive Alive. This message brought to you by the Florida Department of Highway Safety and Motor
Vehicles.

3. This month, as children head back to school, it is critical that you adjust your driving behavior to account for more
children on the road. Slow down in school zones, follow instructions from crossing guards, and properly stop for
school buses. No trip in a vehicle is routine, especially with children. Let’s make sure you and all of Florida’s children
Arrive Alive! This message brought to you by the Florida Department of Highway Safety and Motor Vehicles and the
Florida Highway Patrol.

The radio advertisements made 2,464,199 impressions through online streaming audio, overdelivering from the estimated
impressions by 25,000 impressions.

Radio Format Contracted Impressions | Total Impressions Clicks
Mobile Audio :30 with Companion Banner 1,061,987 1,073,141 919
Audio Everywhere :30 473,001 477,804 228
Audio Everywhere :30 - Latin 403,918 408,004 945
Mobile Display with Added Value Banner 500,000 505,250 1,871
Broadcast Radio Added Value - 369,000 -
TOTAL 2,438,906 2,833,199 3,963

Mobile Audio Companion Banner and Added Value Banners
Carrier = 2:31 PM " WCarrier = 9:36 PM . WCarrier 9:36 PM

< Amy Grant Radio David Guetta Radio

ACVERTISEMENT

Enya Radio

Buckle

up your

precious
»

Practice
with your

Advertisement Advertisement

Advertisement

Yol stetipiiill cenghitback Your station will be right back. . Your station will be right back. ..
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Audio Everywhere Banners
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Earned Media

Florida Department of Highway Safety and Motor Vehicles

The department disseminated a statewide press release for the Child Safety Awareness campaign on August 1, 2017. The
following news outlets ran a story about the Child Safety Awareness campaign:
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Date

8/1/2017
8/1/2017
8/1/2017
8/2/2017
8/2/2017
8/3/2017
8/3/2017

8/4/2017

8/4/2017
8/5/2017
8/9/2017
8/9/2017
8/9/2017

8/9/2017

8/10/2017

8/10/2017
8/10/2017
8/11/2017
8/11/2017

8/11/2017
8/13/2017

8/14/2017

8/15/2017
8/15/2017
8/16/2017

8/16/2017

8/16/2017

Publication

Chipley Bugle
WWSB
WTXL
Palm Beach Post

WINZ

Cape Coral Daily
Breeze

Cape Coral Daily
Breeze

The Belle Glades
Sun

The Clewiston News
WPEC
Pine Island Eagle
WZVN
WTVT

WINZ

Space Coast Daily

Lehigh Acres Citizen
North Escambia
WWSB
WPEC

Fort Myers News-
Press

Sarasota Herald
Tribune

Palm Beach Post

WTXL
WPEC
Lehigh Acres Citizen

The Wakulla County
News

Northwest Florida
Daily News

Title

As children go back to school in August, focus on child
safety

Drivers reminded about child safety as first day of school
approaches

Drivers reminded about child safety as first day of school
approaches

When is it safe to pass a school bus? Back-to-school traffic
laws explained

Radio Talk Show Traffic Safety Segment - Seat Belts for
children, Children Involved in crashes, Road Rage

A new school year
New school year safety tips to keep in mind

As children go back to school focus on child safety

As children go back to school focus on child safety
FDOT provides Back to School traffic safety tips
New school year safety tips to keep in mind
950 Lee County drivers speed past school buses in 1 day
First Day of School Reminder: School Bus Rules

Radio Talk Show Traffic Safety Segment - School Zones and
School Bus Safety and other traffic safety topics

Heads up: School Starts Today, Please remember these
motorists and school bus safety tips

Safety Tips to keep in mind with school year's start
School Bus Safety and Traffic Laws
Back-to-school safety starts with you
Law enforcement gear up for back to school safety
An 83-year-old school bus driver in Lee County is off the
road, but not out of a job
Sarasota County students return to school Monday
AAA warns drivers to slow down, use caution as school year
starts
Bus with children aboard hit by drunk driver
School bus crashes costing county taxpayers
FHP: Student hit while waiting for school bus

State reminds drivers to be safe around school

Man hits bus carrying 12 children

Readership

Online circulation 2,235
Online circulation of 20,212

Online circulation of 19,831

Monday-Friday circulation
of 160,506

9,686 average daily
listeners

Online circulation of 6,900

Online circulation of 6,900

482 unique daily web
visitors

Online circulation 2,641
Online circulation of 19,655
Online circulation of 1,325
Online circulation of 2,311
Online circulation of 19,569

9,686 average daily
listeners

4,839 unique daily web
visitors

Daily circulation of 7,368
Online circulation of 12,600
Online circulation of 20,212
Online circulation of 19,655

Monday-Friday circulation
of 84,886

Sunday circulation of
119,586

Monday-Friday circulation
of 160,506

Online circulation of 19,831
Online circulation of 19,655
Daily circulation of 7,368

Online circulation 6,200

Online circulation 19,910
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Date Publication Title Readership
28 | 8/17/2017 WWwSB Safety reminders issued after students hit by vehicles Online circulation of 20,212
29 | 8/17/2017 | North Escambia Driver caught on camera passing school bus on shoulder | Online circulation of 12,600

Radio Talk Show Traffic Safety Segment - Back to School,
30 8/17/2017 WINZ School Zones and seat belts, Driving tips during the
eclipse, Drive Sober or Get Pulled Over

Radio Talk Show Traffic Safety Segment - Teen Drivers, Seat 9,686 average daily
belts, Road Rage listeners

31 TOTAL STORIES at least 836,738

9,686 average daily
listeners

31 8/23/2017 WINZ

The following news outlets televised or broadcasted stories about the campaign:

Media Outlet TV Station L\‘,)ig\l, yriﬂi‘ﬁt Local Publicity Value

1 8/1/2017 WWSB (ABC) - Tampa Bay, FL ABC 7 (Time Unavailable) 20,567 $1,601.32 per 30 sec.
2 | 8/10/2017 | WBBH-FTM (NBC) - Fort Myers, FL | NBC 2 News at 6am on WBBH-FTM 11,203 $759.69 per 30 sec.
3 | 8/10/2017 | WBBH-FTM (NBC) - Fort Myers, FL | NBC 2 News at noon on WBBH-FTM 21,497 $1,170.9 per 30 sec.

4 | 8/15/2017 . WPEC (CBS) - West Palm Beach CBS 12 News - 6:00 56,361 $3,295.36 per 30 sec.
5 | 8/8/2017 | WZVN - FTM (ABC) - Fort Myers, FL ABC7 News @ 9am 6,034 $365.39 per 30 sec.

TOTAL STORIES: 5 115,662 | $7,192.66 per 30 sec.
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Social Media

The Child Safety Awareness campaign content made a total of 454,340 organic or unpaid impressions on department
social media platforms during the month August. Child Safety campaign content on Facebook made 89,874 impressions,
Twitter made 85,432 impressions and Instagram made 42,830 impressions. Facebook, Twitter and Instagram made 3,655
engagements throughout the campaign.

Facebook aausx  Department of Highway Safety and Motor Vehicles
At the start of the campaign, the department’s Facebook page @ ruoust3i-@
had 18,368 likes. Over the course of the Child Safety Awareness Protect your most precious cargo- if you're pregnant it's so important to
Campaign’ the depa rtment gained 127 new [ikes’ tota[ing 18’495 buckle up properly. Wear the lap belt under your belly and shoulder belt over
by August 31, 2017. The department's 28 Child Safety campaign your collarbone. When driving, make sure the steering wheel is positioned

’ ) . . toward your breastbone rather than your abdomen and at least 10 inches
relgted posts garnered a total of 89,874 impressions. The average ,yay rom you, #ChilaSatetyFL #BuckieUp
Child Safety campaign post reached 1,907 unique users and made

1,648 total engagements.

The most popular campaign post included safety information for
pregnant women on safely buckling up. This post from August
31 garnered 5,235 impressions, 94 engagements, reached 2,704
unique users and engaged with 70 unique users.

gy Like (D Comment > Share -

Twitter @ i i
At the start of the Child Safety Awareness Month campaign, the e F;g:ﬁ;ﬁﬁﬁT:Ssa’?é\'t\if‘;iiat';;m
department’s Twitter account had 9,886 followers. By August 31, road and/or load into the bus. #ChildSafetyFL
2017, the department gained 163 new followers, totaling 10,049 o) NEG— ' ’ Wi

followers. The department tweeted Child Safety Awareness
Month campaign content 38 times and campaign-specific tweets
garnered 85,432 impressions and 801 engagements.

The most popular campaign tweet was from the Department of
Education for the Instagram partner campaign and garnered 4,924
impressions and 32 engagements.

srenees L @@ P @Y SO

e 9

Instagram

At the start of the Child Safety Awareness Month campaign, the department’s Instagram account had 9,398 followers. By
August 31,2017, the department gained 107 new followers, totaling 9,505 followers. The department posted 31 photos for
the Child Safety Awareness Month campaign, garnering 42,830 impressions and 1,131 engagements. The average campaign
Instagram post reached 1,101 unique Instagram users.

To foster higher engagement and partner relations, the department conducted an Instagram Takeover campaign for the
month of August with seven campaign partners. As part of the @FLHSMV Child Safety Instagram Takeover, the department
invited partners to provide pictures that exemplify the best visual representation of how their organization supports child
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safety on Florida roads. The pictures were the only ones featured on the department’s Instagram on that day. The pictures
were also compiled and promoted on the @FLHSMV Facebook and @FLHSMV Twitter accounts.

Florida Department of Health

5] @FLHSMV 5

Instagram Takeover

flhsmv Make sure to stay tuned with us
tomorrow as @florida.health takes over our
channel for Child Safety Awareness Month!
Learn valuable child safety tips including
heatstroke preventions and helmet tips for
your children. #ChildSafetyFL

HEALTH .. .

19 likes

Follow us: @FLHSMV F i
@florida.health __:II-QR %

e e
flhsmy fihsmy
@ @

flhsmv @florida health: Make sure you
#LookBeforeYouLock! A good #tip would be
to leave your phone in the backseat, so you
don't forget the little ones, #ChildSafetyFL

flhsmv @florida.health: A poorly fitted helmet
can give you a false sense of security. Be sure
that your child's helmet is fitted for them and
the sport. #HelmetSafety #ChildSafetyFL
keauty7 Nice )

deborahloveS6 Keeping children safe is

very good and i just want to say thanks to the
people at the children Advocate Center in
sebring in highlands county Florida for being
their for all children.

o Qa H O Q A

30 likes 18 likes
siopion cloptin
e flhsmv e flhsmv

flhsmv @floridahealth: It's still HOT in #FL!
Take the time to double check your back seat
and don't leave your baby alone in the car-
even a few minutes can raise temps 20+
degrees! #LookBeforeYouLock #ChildSafetyFL

flhsmv @florida.health: A #helmet should be
worn so that it is level on the head and covers
the forehead, not tipped forward or
backwards. Ensure that you and your child
have properly fitting helmets before starting
your trek. #HelmetSafety #ChildSafetyFL

o Q R

28 likes

O Q H

24 likes

Florida Sheriffs Association
The most successful Child Safety Awareness Month campaign Instagram post in terms of impressions and engagement was the
Instagram Takeover photo from the Florida Sheriffs Association on August 18 with Sergeant Philip Reynolds from the Flagler
County Sheriffs Office. This post garnered 2,072 impressions, with 157 engagements (likes and comments).

2T

flhsmv
)

ciapiin

flhsmy
-]

flhsmv #FLSheriffs: It's all about education,
and it starts with our children. Deputy Steve
Williams and volunteer Marilyn Whitford
are shown here educating their community
about the Mounted Posse, a non-profit
group of volunteers that dedicate their
time to helping the
@flaglercountysheriffsoffice. The posse
members use their personal horses for
Sheriff's Office duties such as patroliing
parking lots, search and rescue, public
relations, parade detail, training sessions

0 Q A

42 likes

flhsmy #FLSheriffs: Protecting Flerida's future
by providing a safe environment for our youth
is a primary goal of the Florida Sheriffs
Association. Teaching children about safety is
one of our favarite parts of our jobs, as
Sergeant Philip Reynelds from
@flaglercountysheriffsoffice shows here
#ChildSafetyFL

o Q A

157 likes
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Florida Department of Education

@ @FLHSMV

Instagram Takeover

CiL/U A l\._/k N
fldoe.org

Follow us: @FLHSMV
@educationfl

FLORIDA .
f :'.Drmlmmmm‘aiv‘o’ 1_'!:"!‘_3":5_ 'wém fhomy

flhsmv @educationft: Riding the school bus
can be a blast, but ALWAYS keep your arms,
legs and head inside the bus. #FLedu
#ChildSafetyFL

~ALWAYS

KEEP-YOUR ARMS, LEGS,
&HEAD INSIDE THE BUS.

< Q N

28 likes
VG COATONL
rgm flhsmv

flhsmv @educationfl: Safety first #FLstudents!
NEVER walk behind the bus or along the side
of the bus. #FLedu #ChildSafetyFL

walk'behind the bu:
the side of the bu:

o Q H

22 likes

Ty

e flhsmv

flhsmv Make sure to stay tuned with us
tomorrow as @educationfl takes over our
channel for Child Safety Awareness Month!
They'Il be posting all about back to school
#ChildSafetyFL.

© Q H

20 likes

wait for the driver to signal that it is safe to
cross the road and/or load into the bus.

Florida Department of Children and Families

@ @FLHSMV
Instagram Takeover

MYFLFAMILIES.COM

Follow us: @FLHSMV
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LA

9' flhsmv

flhsmv Make sure to stay tuned with us
tomorrow as the Florida Department of
Children and Families takes over our channel
for the day for Child Safety Awareness Month!
They'll be posting all about heatstroke
prevention for #Chl\dianIyFL #MyFLFamilies

on safety for childre:

< Q R

21 likes

etomin

flhsmy
e

flhsmv @educationfl: We're excited to be
back in school as well, but #FLStudents
remember: ALWAYS wait for the driver to
signal that it is safe to cross the road and/or
load into the bus. #FLedu #ChildSafetyFL
robertcardinalwarmuth Good advice.

People don't always stop and the bus driver
has the best vantage point over the situation.

< Q H

32 likes

Loy

flhsmv

flhsmv @educationfl: With the beginning of
the scheol year, #FLstudents riding the school
bus - don't forget to ALWAYS remain seated
and keep the aisles clear! #FLedu
#ChildSatetyFL

< Q H

34 likes
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P
/f' LOOK =~

flhsmv #MyFLFamilies: Never leave a child
alone in a car. Always check the backseat
before exiting the vehicle.
#LookBeforeYouLock #ChildSafetyFL

leave a child [
alone in a car

ing out of
DON'T FORGET YOUR C

e

fihsmv
e

flhsmmy #MyFLFamilies: Walk around your
vehicle before starting the engine to ensure
there is nothing under or behind your car.
#ChildSafetyFL

© Q R

16 fikes

el

flhsmyv
L]

flhsmv #MyFLFamilies: Always check your
backsest. Place something important in the
backseat as a reminder. #LookBeforeYouLock
#ChildSafetyFL

© Q H
22 likes

Florida Police Chiefs Association

5] @FLHSMV

Instagram Feature

Florida
Police
Chiefs
Association
est. 1952

Follow us: @FLHSMV

cianin
flhsmy
e

flhsmv #FPCA: It's August. which means kids
are probably walking back to school in your
community. The @WinterParkPD says
teleportation isn't an option, so please pay
attention! #ChildSafetyFL

o Q A

331 views

eopiin

a flhsmv

flhsmv Make sure to stay tuned with us
tomorrow as the Florida Police Chiefs
Association post on our channel for Child
Safety Awareness Month! They'll be posting
how their members are working for
#ChildSafetyFL all around our state.

< Q H

49 likes

ooy

a flhsmv

flhsmv #FPCA: Keeping kids safe on and
around roads takes a village of people paying
attention, just like the @stpetepd and its
partners! #ChildSafetyFL

o Q R

309 views

Child Safety Awareness Month: Protect Your Precious Cargo Campaign Evaluation Report - August 2017



Florida Department of Highway Safety and Motor Vehicles

eomii

flhsmv

flhsmv #FPCA: Sehool is back in session, and
drivers must pay attention to school buses,
school zones and pedestrians. The
@sarasotapolicedept says if you don't, it
could cost you! #ChildSafetyFL

Did you

PASSING A S O
THAT IS STOPPED C
A FINE OF §

carlinhascp This sort of penalty is not
enough

59 likes

C Q R

REQUIRED TEEN DRIVER PRACTICE

LEARNER’s License
Must have at least

hours

driving experience prior to
getting driver license, and
10 hours should be at night

ﬁ.‘un
:

TEEN DRIVER CURFEW

with DRIVER License

Unless driving to or from work OR
accompanied by a licensed driver 21+

ey

fihsmy
(=]

flhsmy #FPCA: @pinellasparkpd wants you to
SLOW DOWN- kids are around!
#ChildSafetyFL

O Q RN

32 likes

DHSMV Office of Driver Safety

eopin

fihsmv
@

flhsmv #OfficeofDriversafety: Practice safe
driving. Teens must have at least 50 hours of
driving experience with a licensed driver 21
years of age or older in the passenger seat
before getting their driver license!
#ChildSafetyFL #TeensArriveAliveFL

< Q A

36 likes

eipiin

flnsmv
-]

flhsmy #OfficeofDriverSafety: Curfews are set
for your teen’s safety - 16 and 17 year old
drivers holding a driver license must not drive
between 11 p.m. and 6 am. and 1a.m.and 5
a.m. respectively unless driving to or from
work, or with a licensed driver age 21 or older.
#ChildSafetyFL #TeensAriveAliveFL
andinadrivingschool W w &

carlinhascp This is so coolt Thank you
carlinhascp @zoeycatarina_ you should
follow this page

houstonclem_ Can you report someone
breaking the curfew?

Q Q A

62 likes

TEEN DRIVER CURFEW
LEARNER’s License

v

Daylight Hours
first 3 months of issuance

Until 10pm after first 3 months and
ALWAYS accompanied by a licensed
driver 21+

TEEN DRIVER CURFEW

1 7with DRIVER License

Unless driving to or from work OR
accompanied by a licensed driver 21+
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ey
flhsmv

flhsmv #FPCA: Do you have the right
equipment to keep your kids safe in the car? If
you're not sure, please ask your police
department or other law enforcement agency
to check. Here, members of the
@kissimmeepolice help parents safely install a
car seat. #ChildSafetyFL

< Q Al

48 likes

clomon

flhsmy
L

flhsmv #OfficeofDriverSafety: For their safety.
i your teen just got their leamers license
remember they can only drive during daylight
hours for the first three months.
#ChildSafetyFL #TeensArriveAliverL

© Q H

21 likes

FLORIN
e flhsmv

flhsmy #OfficeofDriverSafety: Curfews are set
for your teen's safety - 16 and 17 year old
drivers holding a driver license must not drive
between 11 pm. and 6 am.and La.m.and 5
a.m. respectively unless driving to or from
work or with a licensed driver age 21 or older.
#ChildSafetyFL #TeensArriveAliveFL
andinadrivingschool ww

carlinhascp This is se cool! Thank you

carlinhascp @zoeycatarina_ you should
follow this page

houstonclem_ Can you report someone
breaking the curfew?

®Q A

63 likes
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Florida Chapter of the American Academy of Pediatrics

elapinn
flhsmv
° e
O flhsmv Make sure to stay tuned with us

Instagram Takeover

tomorrow for eur last #ChildSafetyFL
Instagram Takeover with the Florida Chapter
of the American Academy of Pediatrics!

2 Florida Chapter

J American Academy of Pediatrics

Follow us: @FLHSMV Q Q H

21 likes

oo

fihsmy
-]

riopnn

flhsmv
=)

flhsmv #FloridaAAP: Teach your child about
bicycle and pedestrian safety! They should be
wearing a properly fitting helmet every time
they ride. Learn more at fcaap.org/parents.
#ChildSafetyFL

flhsmv #FloridaAAP: Is your child using the
correct child restraint? Learn more at
feaap.org/parents. #ChildSafetyFL #BuckleUp

© Q A

23 likes

< Q N

28 likes

™ i
smy
-]

flhsmv #FloridaAAP: Make sure your kids
know how to stay safe on the bus and at bus
stops. Learn more at fcaap.org/parents.
#ChildSafetyFL

< Q H

60 likes
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FLHSMV.gov

The department reorganized the child safety web page content for the Child Safety Awareness Month campaign and uploaded
the new graphics and resources on the campaign topics. The Child Safety Awareness Month campaign web pages received a
combined 44,658 page views between August 1 and 31, 2017. The main Child Safety Awareness Month campaign web page
received 23,969 pageviews, 20,879 (87 percent) pageviews were from unique web users. The average amount of time that a
user spent on any Child Safety Awareness Month campaign web page was 1:55.

The Child Safety Awareness Month campaign web pages included safety tips for safety belt and child restraints, school bus
safety, bicycle and pedestrian safety, car and driveway safety, teen driver safety, as well as downloadable campaign materials
for social media, print and statewide data.

+ Safety Belts and Child Restraints - 9,243 pageviews (8,593 unique)

+ School Bus Safety - 5,805 pageviews (5,200 unique)

« Carand Driveway Safety - 2,738 pageviews (2,602 unique)

« Bicycle and Pedestrian Safety - 1,897 pageviews (1,793 unique)

+  Child Safety Awareness Campaign Resources - 1,006 pageviews (452 unique)

Google Analytics only recorded clicks for a 27.85 percent sample size of sessions on the web pages, so not all downloads for
campaign resources were recorded.® The resources with the most downloads were:

1. Parent Handout for Safety Belts and Child Restraints PDF - 747 downloads
2. FHP Car Seat Checks PDF - 133 downloads
3. Parent Handout for School Bus Safety PDF - 111 downloads

Safety Belts & Child ~ [Fo o Soo retaleion o Safoty Chocke School Bus & School
Restraints == ... . Zone Safety
CHILD SAFETY TiPS R . CHILD SAFETY TiPS

H
e i, AL 1 Troops 11350 Us Highway W 1 Cpr.Michael Burroughs
COLUMBIA COUNTY ! 1 Lake G, L. 32055 1 386) 75462
 MichaelBurroughsefihsmy.gov

New Law

Jac 3 | Dylan Bryan
Child Restraints - DUVAL COUNTY 1 (904) 693.5070
Car Seats and Booster Seats ! ' 1DylanBryan@fihsmy.gov

' '

ort Myers, FL i TroopF | 10041 Danels Phuy. 1 Lt Greg Bueno
and underto be LEE COUNTY ' I Pt Myers, FL 33913 1(239)225.9605
federally approved ' s

Miari L I Toopt 11011 NWITthAv
MIAMIDAOECOUNTY | 1 Miami, 33172

Safety Belts

+ Florida law requires the use of seat belts or child
e es by drivers of motor vehicles,

H
Orlando, L 1 TroopD 1335 Semoran b, Sute A
ORANGE COUNTY ' | Orlando, 32807

Pensacola, FL | ToopA | School Zone
2

SCAMBIA COUNTY

+ Bealert and watch for children especially near school
bus stops, school buses and in school parkinglots.

' '
Tallahassee, L I TroopH 12100 or. i
LEON COUNTY H I Tallahassee, FL 323086199 |
i i ¥
i

Tampa, FL I TroopC 1113305 N. McKinley Dr.
HILLSBOROUGH COUNTY | 1 Tampa, FL 33612
i i
'

| SteveGaskins@fihsmv.gov

at. Car seats will not be distributed.

- - .kwg

L ev e
H o I T

= = - -5
For more child safety tips,visit flhsmv.gov/ChildSafety. OF ELORIDA ;5

6 Google Analytics generates number of clicks by using only a percentage or sample of all the clicks on the link.
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Community Safety Events

The department’s FHP Public Affairs Officers (PAO) throughout the state hosted and participated in community safety events
and discussed topics related to the Child Safety Awareness campaign at 24 events, with a total audience size of 13,652 people.

TROOPA
DEY] Events Location Audience
National Night Out* at the Panama City Mall - Seatbelt Safety

8/1/2017 using the Rollover Simulator Panama City >,000
8/12/2017 Child Seat belt Safety at Live Oak Church Vernon 200
8/19/2017 Child Seat belt Safety at Agricultural Center Marianna 200

TOTAL 3 5,400
TROOPB
Date Events Location Audience
8/12/2017 Back to School Bash at Christ Central Church - Seat belt Safety Lake City 1,000
TOTAL 1 1,000
TROOPC
Date Events Location Audience
8/1/2017 National Night Out™* at Pinellas Park - K-9 Demo, Motor Unit Demo, Tampa 2,000

Rollover Simulator
8/3/2017 National Night Out™ - Rollover Simulator for Seat belt Safety Gulfport 200
Superheroes Back to School Bash at New Horizons Baptist Church -

8/5/2017 Rollover Simulator for Seat belt Safety Lakeland 200
8/7/2017 Hillsborough County School Bus Driver Safety Briefing Tampa 1,500
8/22/2017 Hillsborough County School Bus Driver Training Tampa 30
TOTAL 5 3,930
TROOP D
Date Events Location Audience
8/1/2017 National Night Out* at Poinciana Aquatics Center Poinciana 1,000
8/1/2017 Teen Driver Safety at Osceola High School Kissimmee 600
8/7/2017 Distracted Driving Safety Talk at Orange County Convention Center Orlando 600
8/10/2017 Driver Awareness Talk for USPS Kissimmee 75
8/24/2017 Safety Talk for Rotary Club Altamonte Springs 55
TOTAL 5 2,330

*National Night Out is an annual community-building campaign that promotes police-community partnerships and neighborhood camaraderie to make
our neighborhoods safer, more caring places to live. National Night Out enhances the relationship between neighbors and law enforcement while bringing
back a true sense of community. Furthermore, it provides a great opportunity to bring police and neighbors together under positive circumstances.
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TROOPF
DEY Events Location Audience
8/8/2017 ' Safe Kids Committee of Southwest Florida Meeting at Golisano Childrens Hospital | Fort Myers 15
8/17/2017 Driver Education at Bayshore High School Bradenton 113
8/22/2017 Mandatory Teen Driver Class at Lee Memorial Hospital Fort Myers 9
8/29/2017 Teen Driver Education Class at Lakewood Ranch High School Bradenton 130
8/30/2017 Teen Driver Education Class at Lakewood Ranch High School Bradenton 125
TOTAL 5 392
TROOP G
Date Events Location Audience
8/10/2017 Safety Presentation to Driver Teams at UPS Jacksonville 100
TOTAL 1 100
TROOP L
Events Location Audience
8/1/2017 National Night Out* at Margate Sports Complex Margate 500
o | NN S Tl Sty S sem oo ST, | racounty| T8,
o1t | e oo™ sovartCounty| 780,
WINZ Radio Talk Show Trgf‘ﬁc $afety §egment - .Back to.School, School 67.800
8/17/2017 | Zones and seat belts, Driving tips during the eclipse, Drive Sober or Get | Broward County listen’wers**
Pulled Over
8/23/2017 WINZ Radio Talk Show Traffic S;;:Eys:ggement - Teen Drivers, Seat belts, Broward County “SiZ;ISGOrg**
TOTAL 5 500

*National Night Out is an annual community-building campaign that promotes police-community partnerships and neighborhood camaraderie to make
our neighborhoods safer, more caring places to live. National Night Out enhances the relationship between neighbors and law enforcement while bringing
back a true sense of community. Furthermore, it provides a great opportunity to bring police and neighbors together under positive circumstances.

**Audience captured for the calculation of reach in "Earned Media" and not counted twice within the PAO safety event audience size totals.
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Partner Outreach

The department partnered with the Florida Department of Transportation (FDOT), Florida Department of Children and
Families (DCF), Florida Department of Education (DOE), Florida Department of Health (DOH), Florida Police Chiefs Association
(FPCA), Florida Sheriffs Association (FSA), Florida Chapter of the American Academy of Pediatrics (FCAAP) and AAA - The Auto
Club Group to disseminate Child Safety Awareness campaign messaging throughout Florida.

The DCF supported the campaign by including a quote for the department-disseminated press release from the Secretary: “We
are proud to partner with the Department of Highway Safety and Motor Vehicles in Child Safety Awareness Month as many
child injuries and deaths reported to the department are preventable through education and awareness,” said Florida DCF
Secretary Mike Carroll. “This campaign represents one of the most effective ways to protect children, at the community level
with neighbors sharing information and looking out for each other.” The DCF continued their support by participating in the
Instagram Takeover and providing three images for the department to post. The DCF also coordinated with the department

to share many Child Safety Awareness Month campaign messages and graphics on social media throughout the campaign,
garnering at least 48 engagements.

¥ Florida Department of Children and Families - Florida Department of Children and Families = (§) Floriancre S v florlda DCP® S
August 16 - @ August 17 - @& X .
Teach your children the importance of buckling up. Buckle up together and LOOK TWICE before backing up! Check for children behind you before With children returning tc_) school this month, TeaCh, your children the Importance of .
Arrive Alive together! #ChildSafetyFL #ArmveAliveFL Department of geting i the car, and again before starting to back up. #ChildSaetyFL remember to slow down in school zones. buckling up. Buckle up together and Arrive
Highway Safety and Motor Vehicles Department of Highway Safety and Motor Vehicles #ChildSafetyFL #BacktoSchool @FLHSMV Alive together! #ChildSafetyFL #ArriveAliveFL
} . = L o=/, B @FLHSMV
. g T— )= £ Rl /
Look twice before SLOW ’ g | /M|l !
{ backing up. 3 DOWN - ;W
Y/ - N in school K W Ay -
&+ zones! . //

L dC

Arrive Alive together.
Buckle Up. :

Aug 201

|

Arrive Alive together.

Buckle UPs e

= = B ) Rewees alies PT@VNE@E
W o D -
LOOK TWICE before backing up! Check for

children behind your car, and again before
starting to back up. #ChildSafetyFL @FLHSMV

2:30 PM - 17 Aug 2017

1reteet alikes @D e &

@ 1 [ 1 &=

The DOE supported the campaign by including a quote for the department-disseminated press release from the Education
Commissioner: “Student safety is our top priority,” said Education Commissioner Pam Stewart. “As the new school year
approaches, it is especially important that we do everything we can to keep children safe, whether they are walking to school,
while at the bus stop or riding the school bus. The Department of Education is proud to partner with DHSMV to promote Child
Safety Awareness Month.” DOE continued their support by participating in the Instagram Takeover and providing four images
for the department to post. DOE also coordinated with the department to share many Child Safety campaign messages and
graphics on social media throughout the campaign, garnering at least five engagements.

& Hlorida Department of Education & flurifi:Dli?anmewll of Education :] FQIEPepto{ Education @ .
August 22 - @ - =
We're excited to be back in school as well, but #FLStudents remember: =
Safety first #FLstudents! NEVER walk behind the bus or along the side of ALWAYS wait for the driver to signal that it is safe to cross the road andfor Fol |OYV @FLH SMV on InSt? Jrai a nd twitter as
the bus. #FLedu #ChildSafetyFL Department of Highway Safety and Motor load into the bus. #FLedu #ChildSafatyFL Department of Highway Safsty we will be taking over their pages today for
Vehicles and MoburYeleces #ChildSafetyFL month. #Back2School #FLedu

5] @FLHSMV

Instagram Takeover

FLORIDA DEPARTMENT OF

B A Nund vl A NN
—_—fldoc.org

Follow us: @FLHSMV nn
@educationfl ﬂ‘%um
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The DOH supported the campaign by first including a quote in the department’s press release: State Surgeon General and
Secretary Dr. Celeste Philip said, “Heat-related tragedies are entirely preventable, and during these summer months when our
vehicles trap extreme amounts of heat, | encourage families in Florida to always check on infants and children to ensure they
aren’t left behind or at risk of these situations.” DOH also continued their support by participating in the Instagram Takeover
and providing four images for the department to post. DOH also shared many Child Safety campaign messages and graphics

on social media throughout the campaign, garnering at least 112 engagements.

Florida Department of Health (DOH)

Florida Department of Health (DOH) ¢

gust 20 - &

Bike rides together are fun! Remember, safety is for the whole family. Make
sure everyone wears a helmet when riding a bike. #ChildSafetyFL

Florida Department of Health (DOH)
EALD AugUSLS - @
Make sure your children are always properly restrained in the appropriate
car seat or booster seat. #ChildSafetyFL #ArriveAliveFL

Children are walking and biking to and from school and playing in your
neighborhood. Stay alert and watch for kids and bikes! #ChildSafetyFL

WATCH
for Kids
& Bikes _(

y Buckle up your
W precious cargo.

whole fami
EEETETIA TSRl S

Florida Dept. Health & Florida Dept. Health &
R ereatnyra

@HealthyFla

m v -r-n—-g ~
Make sure your children are always properly
restrained in the appropriate car seat or

booster seat. #ChildSafetyFL #ArriveAliveFL

~ Florida Dept. Health @

Children are walking and biking to and from
school and playing in your neighborhood.
Stay alert and watch for kids and bikes!
#ChildSafetyFL

WATCH
for Kids
& Bikes 1

Florida Dept. Health &
R ereanyria

[ T

#Parents: Be the driver you want your kids to
be one day. Always model safe driving
behavior! #ChildSafetyFL #ArriveAliveFL
@FLHSMV

Teach your children the importance of
buckling up. Buckle up together and Arrive
Alive together! #ChildSafetyFL #ArriveAliveFL
@FLHSM

Buckle up your son
W precious cargo. /

you'want your

kids to be.

Arrive Alive together.

Buckle Up. &

200

18 Likes

00998V @

Ns @®u &

- 7080

v

lorida Health Duval
FLHealthDuval

L2 i

o
(7
STOP for school buses! Children are getting
on & off & may not see you. Let's help all
children get to school & home safely!

#ChildSafetyFL
SCHOOLBUS

< -
Bike rides together are fun! Remember, safety
is for the whole family. Make sure everyone
wears a helmet when riding a bike.
#ChildSafetyFL

Florida Dept. Health &
GreaithyFia

s Yoot (. B
Drivers, watch out for school zones. Little
ones are walking or riding bikes to

school. Avoid distractions while driving.
#ChildSafetyFL
B -

8%-=000-0

=

« SCHOOL
STOP £ gyjss:

" Florida Dept. Health &
R ereitnyria

Always stop for school buses! #Kids are

g o= L =
| ) fSIUP Wik SLOW ¥ getting on& off bus & may not see you. Help
DOWN all #kids get to school & home safely!
#ChildSafetyFL

| _mi s
ol e

in school

zones! STOP 5 SCHOOL

= BUSES!

§ Retveets 10 Likes

=0 BP0

o s n =

The FDOT supported the campaign by posting the Child Safety campaign poster in rest areas throughout Florida. FDOT’s
District 6 in Miami also supported the campaign by posting on Twitter, garnering 45 engagements.

m @Y ©@MyFDoT Miam @

foo¥, FDOT District 6

w @MyFDOT_Miami @

LOOK TWICE before backing up! Check for

root, FDOT District 6

&Y @MyFOT Miam

BUCKLE UP your precious cargo! Make sure
children are properly restrained in their car
seat or booster seat. #ChildSafetyFL
#ArriveAliveFL

Buckle up your
W precious cargo.
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Take time to practice with your teen. Set
them up for success on test day!
#ChildSafetyFL #TeenArriveAliveFL

g @)

children behind you before getting in the car,
and again before starting to back up.
#ChildSafetyFL

Look twice before™
backing up.

M - 14 Aug 2017
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B momee -
Watch for kids and bikes! Children are
walking and biking to and from school and
playing in your neighborhood. Stay alert!
#ChildSafetyFL

WATCH
for Kids
& Bikes

roofy FDOT District 6 o
Be the driver you want your kids to be one
day. Always model safe driving behavior!

#ChildSafetyFL

Be the d
you'want your
kids to be.

10:25 AM - 28 Aug 2017

t 2likes (8 gy TP

9] (0 | Q2 =

root, FDOT District 6

W @MyFDOT_Miami

Take time to practice with your teen. Set
them up for success on test day!
#ChildSafetyFL #TeenArriveAliveFL

4:30 PM - 30 Aug 2017
1Retweet TPe
Q T Q &

The FPCA included a quote in the department’s press release: “Every single thing we can do to emphasize child safety to
Floridians is critical. Too often, we get calls about tragedies that could be prevented with better awareness,” said Winter Park
Police Chief Brett Railey, President of the Florida Police Chiefs Association. “Anyone driving with a child in their vehicle should
always make sure the child is safely restrained and never - NEVER - leave a child unattended in a vehicle.” The FPCA also
shared the campaign message and materials with their members by sending out a Green Alert to 272 people with 95 opens
and 30 click-throughs on the email on August 1 and participated in the Instagram Takeover with two videos and three photos.

The FPCA and various police departments also shared or retweeted the department’s Child Safety campaign social media,

garnering at least 121 engagements.

'; Florida Police Chiefs Association, (FPCA) shared St

‘- Petersburg Police Department's post
5 Augusts - @
Chiefs Thats right St. Petersburg Police Department, education and safety come

Assoclatior first! Thank you for your commitment to helping the community.
o 1952 #ChildSafetyFL

Quick Links et

Please see the information below from the Florida Depariment of
Highway Safety and Motor Vehicles regarding their Child Safety
Awareness Month campign

Renew Your Dues
Jobs Central
To assist the department in their campaign, please send us some
photos with captions highlighting & child safety message that we

can share on Facebook

Send pholos to sandi@bulldogstrateqy.com

EPCA Disclaimer

Like us 00
Facebaok

Thank you, Amy

FPCA Members,

The Child Safety Awareness Month campaign launched this
morming, with the dissemination of our press release
statewide. You can find the press release here. Tne campaign
will run from August 1-31, focusing on all aspects of child
safety on Florida's roads including, occupant protection and
proper child restraint use, school bus, school zone and
bicycle/pedesrian safety, heat stroke prevention for children
in cars and teen driver safety. We will be spreading the
campaign message fhrough eamed, sacial and paid media
STARS Program is channels through an anline advertising ¢ampaign and radio
standard for fin

Please visit our Child Safety Awareness campaign page 10
view and download all new content on each safety topic. Visit
the resources page for printable resources, including
statewide data, and a very robust social media kit with over 10
social media images with corresponding posts o make
sharing child safety messages quick and easy throughout the
month

Learn more about
ARS »; I's Back to School!

Our officers & friends from St. Pete Fire are at the Sanderlin Center today.
helping to it free supplies to make sure al kids are ready for class on th
day of school next week

Natalia KIMREY

Safety & Education Campaign Manager o E

Fort Lauderdale PD &

‘;:7‘“ Florida Police Chiefs Association, (FPCA) shared Key West
Ng¥ Police Department's post

st25 - @

,;‘m Florida Police Chiefs Association, (FPCA)

-0y o Department of Highway Safety and Motor Vehicles asks us to please keep
vehicles in driveways or garages locked and store keys out of children's

reach to prevent children beceming trapped in a vehicle. #ChildSafetyFL

CAR & DRIVEWAY SAFETY

Please keep in mind that some of our children have to cross the street
during high volume trafiic. Lats help protect the children threughout Florida

#ArrveAlive #ChildSafetyFL @FtLaudFire
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#FLPD Reminder.. School Starts this Month!
#ChildSafetyFL @FTLCityNews @FLHSMV

CHiLD SAFETY AWARENESS MONTH

Clearwater =

# Florida Police Chiefs Association, (FPCA) s
o+ Police Department's video
August 10 - @

(

For some of us, school is kack in session and we want to keep all of cur
children safe. Please obey the traffic laws. #ChildSafetyFL #ArriveAlive

sater Police Department
0@

of

Treasure Island Police Department b LikePage |
3 new photos

@
The Treasure Istand Police Department has partnered with the Florida
Department of Highway Safety and Motor Vehicles (DHSMV) ta recognize
August as Child Safety Awareness Month and is reminding motorists to
focus on chid safety on Florida reads.

As children travel to and from school, moterists must ensure they arrive
safely by obeying school zone speed limits, remaining atientive around
child pedestrians and bicyclists, and properly stopping for school buses.
DHSMV offers additional safety tips and downloaded resurces for parents
and children to keep kids safe in and around vehicles. Visit the DHSMY's
wabsite wi fihsmy. gov/ChildSafety for more information and use the
hashtag #ChildSafetyFL throughout the month to see and share important
child safety information
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Edgewood Police (FL)
@EdgewoodFLPD

BUCKLE UP precious cargo! Make sure
children are always properly restrained
appropriate car seat?booster seat.

/ X
( Follow )

Fort Lauderdale PD &
@ @FLPD411 m v

#FLPD wishes #FortLauderdale a happy
#FirstDayOfSchool! Drivers are urged to use
caution around school buses #ChildSafetyFL

i Cocos Police Department @ shared Space Coas!
&8 Trnsportation Planning Organization's post

I Ny
Did you know if you're caught speeding in a school zone your fines are
doubled? You could pay as much as $555 for driving 30 mph over! Fines
n SAFE!

#ChildSafetyFL #ArriveAliveFL

#ArriveAliveFL

—

y Buckle up your
W precious cargo.

= SCHOOL
STOP £ BysEs!

3 (VET)

SCHOOL BUS

2y i ST0P WHEN . ey

- 1 CBOWTLO@

DOWN

[in school
zones!

Space Coast Transportation Planning Organization 1 Like Page
August 31 - @

Children are batk at school - SLOW DOWN and stay alert when driving through
school zones! #ChildSafetyFL #PutltDown

O D Jsckie Lews, Jenni Rivers and 32 others 5Comments v
oY Like

(O comment 2> Share

The FSA supported the campaign by including a quote in the department’s press release, from their President: “One of the
goals of the Florida Sheriffs Association is to protect Florida’s future through programs focused on the safety of the youth
in our state,” said Sheriff Jerry L. Demings, President of the Florida Sheriffs Association. “On behalf of our Florida Sheriffs, |
fully endorse and support the Florida Department of Highway Safety and Motor Vehicle’s Child Safety Awareness campaign
this August.” FSA also continued their support by participating in the Instagram Takeover and providing two images for the
department to post. The Charlotte County Sheriffs Office also shared Child Safety messages and graphics on social media,
garnering at least 529 engagements.

T, Charlotte County Sheriff's Office
L qust3 - @
Did you know that Florida law requires that all drivers and passengers
under the age of 18 wear a seat belt?(Anyone riding in the front seat
regardless of age must wear a seat belt. Any adult riding in the back seatis
not required to per Florida law) Florida Law enforcement issued almost
9,000 citations last year to motorists for not properly securing childrenin a
vehicle. @&
Motorists who need assistance identifying, installing and using proper child
restraints may contact the Florida Highway Patrol (FHP) for help. FHP has
members who are car seat certified and, over the past year, has provided
71 car seat safety checks and installations. Motorists may bring their
current car seat to a local FHP Troop station for a free car seat check or
installation the first Friday of every menth.
The closet location to Charlotte County is Troop F located at
10041 Daniels Pkwy.
Ft Myers, FL 33913

#ArriveAliveFL #ChildSafetyFL

DD= s

ik Like Page  ***

Charlotte Sheriff &

Did you know that Florida law requires that all
drivers and passengers under the age of 18
wear a seat belt? #ChildSafetyFL
#ArriveAliveFL

= TGO+ HP

v : ©

#ChildSafetyFL #ArriveAliveFL #ChildSafetyAwarenessiMonth

0 i 2o
o Like
B Charlotte County Sheriff's Office Wk Like Page ™

I fugusti0-@
Happy first day of school to all students, parents, and teachers! Here are

few tips from Deep Creek Elementary’s schol resource officer Brad
Combs! #childsafetyf

T: Charlotte Co

Preliminary in 2016, there were 134.790 childran under the age of 15 in
crashes in Florida, resulting in 1,996 serious bodily injuries and 161
fatalities, a 32 percent increase in fatalities from 2014

Together, we can drastically lower these numbers. Together. we can protect
ourchildren. @ & &

() Comment

‘{; Charlotte County Sheriff's Office

st14- @

Do you know when to stop for a school bus? @ @

Share, share, and share some morel Our children are our most precious
cargo. Together, we can keep them safel @ X, i}

#ChildSafetyFL

unty Sheriff's Office ¢

- .
o LikePage | ™ Qb e e e -
When the driver of the car starts texting....
#excuseme #ArriveAlive #ChildSafetyFL

7 Comments ‘g -
{f.} Share

ule Like Page  ***

in both directions
MUST stop

MULTI-LANE Paved Across:
Vehicles traveling in both
drections MUST stop.

DIVIDED HIGHWAY
Vehicies behind bus MUST s10p.

Wehicles traveling in the oppasita
dirocon proceed with caution

The FCAAP supported the campaign by including a quote in the department’s press release, from their President: “FCAAP is
looking forward to working with the Florida Department of Highway Safety and Motor Vehicles to help protect children by
raising awareness about the proper use of child safety restraints,” said Tommy Schechtmen, President of the Florida Chapter
of the American Academy of Pediatrics. FCAAP also continued their support by participating in the Instagram Takeover and
providing three images for the department to post. The FCAAP also sent out the campaign information to their members and
posted the campaign information on their parent resources page at fcaap.org.
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The department and its Tax Collector partners spread the Child Safety Awareness Month campaign message by displaying
the campaign logo and accompanying safety message on the Motor Vehicle Network in English and Spanish in offices in the
following counties:

Motor Vehicle Network Graphics

shRiel 108l

PROTECT YOUR PRECIOUS CARGO L ‘-!

FLORIDA

CHILD SAFETY . CHILD SAFETY Ta ke the time tO CHILD SAFETY

school buses and  AVARENESS HoNT ¢ Be the driver you ycriecs woum practice with SIRENESS MOHTIL
) sChildSafotyFL want them to be. schildSafetyFL achildsafotyFL
in school zones! #hrriveAliveFL mw #hrriveAliveFL e your teen. #hrriveAliveFL

The department displayed the Child Safety Awareness Month campaign logo and safety message on its digital message board
at headquarters from August 1 - 31. FHP troops D, F, G and H also displayed the graphic on their troop headquarters’ digital

message boards.
e ® WATCH A5,

FOR BIKES &

HOUL PEDESTRIANS
BUSES SA= @&

CHILD SAFETY
AWARENESS HONTH

r'!|--il'lt

1. Broward 6. Leon 11. Pinellas

2. Columbia 7. Liberty 12. Santa Rosa
3. Escambia 8. Miami-Dade 13. Volusia

4. Hendry 9. Monroe

5. Lee 10. Nassau

The department ordered and distributed 10,000 Child Safety Awareness Month bicycle and pedestrian lights to all FHP Public
Affairs Officers and the Office of Driver Safety to use at safety events throughout the month.
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Internal Outreach

The Child Safety Awareness Month campaign message was promoted internally among department members through use
of the department’s internal website, SafetyNet, for the duration of the campaign. Below is the image used to promote the
campaign message on SafetyNet.

CHiLD SAFETY AWARENESS MONTH

o #ChildSafetyFL
] #ArriveAliveFL

o e

PROTECT YOOR PRECIOUS CARCO [ rl

The Child Safety Awareness Month campaign message was also promoted internally by putting up posters all over the DHSMV
headquarters. Below is the graphic representation of the poster.

C hampions for Safety
BUCKLE UP B A

WATCH R
— g 2. -
= LOOK TWICE ¢

FOR KIDS .

&y . #ChildSafetyFL
FLORIDA @ * < C * G #ArriveAliveFL
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2016 vs. 2017 Campaign Results

Earned Media

Year Number of Stories Total Readership

2016 19 444.184*

2017 36 952,401
Percent Change: 114% increase

“Earned Media is now calculated using daily online circulation, so totals from 2016 have been recalculated in order to compare to 2017.

Facebook
Year Total Number of Posts  Average Impressions per Post Average Reach per Post Average Engagement per Post
2016 33 203,915 3,025 69
2017 28 89,874 1,907 59
Percent Change: 55% decrease 36% decrease 14% decrease
Twitter

Year Total Number of Posts | Average Impressions per Post | Average Engagement per Post

2016 36 71,917 969

2017 38 85,432 801

Percent Change: 18% increase 17% decrease

The total impressions, reach, engagement and pageviews in the Facebook and Twitter tables do not include paid media posts. The decrease
in impressions and engagement for the campaign could be due to the fact that although women age 25-44 make up 29 percent of the FLHSMV
Facebook followers, they only make up 20 percent of those reached. In order to target the right audience for the campaign, the department
used paid media efforts through online advertisements, online radio, community safety events and partner outreach.

Instagram
2016 15 822
2017 31 1,131
Percent Change: 37% increase
FLHSMV.gov
Average Time Spent on Page | Average Daily Page Views | Average Daily Unique Page Views
2016 1:33 27,503 22,635
2017 1:55 44,658 39,516
Percent Change: 62% decrease 75% decrease

Community Safety Events

Year Number of Stories Total Readership

2016 11 4,672

2017 25 13,652
Percent Change: 192% increase
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Social Media Followers

20,000
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M Twitter
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Media Reach*

B Earned Media
Radio Ads

[l Online Ads
[ Billboards

I Gas Pump Digital Ads

50,000,000
40,000,000
30,000,000
20,000,000
10,000,000
° N
) > Q
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C(.‘\\ A ~ \’,\Q,Q'Q q9& 6\\6 q}@@o&»g <2 ,19\/ r,)Q'k\Q '\,a}S X q,%&@ ,\:Q@%\)@WQ\, NS

“Please Note: No paid media was purchased by the department for the 2016 Teen Driver Safety campaign. It is
also important to note that the Holiday Travel campaign and Safe Summer Travel campaigns were two months-

long.
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LEADERS IN SERVICE « AGENTS OF PROGRESS « CHAMPIONS FOR SAFETY

HIGHWAY SAFETY AND MOTOR VEHICLES




