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Became Law - May 1, 2002    Effective – July 1, 2002

IUPA Support - International Union of Police 
Associations 

Ch 316.126, F.S. – On interstate highways or other 
highways with two or more lanes traveling in the direction of an
emergency vehicle, unless directed by a law enforcement 
officer, drivers approaching the vehicle of a first responder or
emergency vehicle parked on the side of a roadway with 
emergency lights activated, are required to MOVE OVER as 
soon as it is safe to do so.
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Part I
Public Education

2002 - CURRENT
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Brochures, Posters, TV PSA 
(2002 – On-Going)

• In-House
• FHP Budget ($25,000 + on-going)
• Agency Staff
• Distribution – Events, DL/FHP Offices, Other
• Website 
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Billboard Campaign 
(2004-2005, Statewide)

• In-House & Contracted Services
• Grant-Funded (FDOT) $25,000
• Agency & Contracted Staff (FOAA)
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Direct DL Renewal Mail-Outs 

(2006-, Statewide, On-Going)

• In-House & Contracted Services
• Minimal Cost, Labor
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Internet Promotion (worldwide)
(2002 – On-Going)

• Safety Campaigns Posted
• FHP web stories
• Links to Earned Media (newspaper article, etc.)
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Gas Pump Sticker
Campaign
(2005-2006, Statewide)

• In-House & Contracted Services
• Grant-funded (FDOT) $175,000
• Agency & Contracted Staff (FPMA)
• Distribution – FPMA gas stations/conv. stores
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Earned Media

• News Stories (LE & Others – injured, killed by 
violators)

• News Coverage – Enforcement 
• Press Releases (Enforcement Waves, Initiatives, 

Campaigns)
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Efforts with FDOT
(On-going)

• FL Maps
• Signage 

• Dynamic Message Signs
• Static Signs 

• Welcome Centers (Brochures/Fliers)
• Rest Areas
• Turnpike Service Plazas
• Interstates & Major Highways
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Static Signs Promoting MOL
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Proposed Public Education Ideas (Current)

• Display Bumper Stickers on Emergency Vehicles 
(LE Patrol Cars, Other)

• Establish Annual MOL Campaign, like Click It or 
Ticket, Over the Limit…, etc.

• Market, Brand MOL Campaign (Unified Florida-
Specific Logo) 
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Part II

THE LAW 
& 

ENFORCEMENT
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Blue States have enacted move over laws
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National Mason Dixon Poll

Forty states have passed Move Over laws, 
71 percent of Americans have not heard of Move Over laws; 
86 percent support enacting Move Over laws in all 50 states; 
and 
90 percent believe traffic stops and roadside emergencies are 
dangerous for law enforcement and first responders. 
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Fallen Officers Struck by Vehicles 
(National)

2006 2005 2004 2003 2002 2001 2000 1999 1998 1997 TOTAL

15 16 13 13 14 24 16 10 15 15 151 

Source: National Law Enforcement Officers Memorial Fund 
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1996-2000 - working law enforcement 
vehicles crashed into 1,793 times (Florida)

• 419 injuries
• 5 deaths
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Crashes Where 
Parked 
Emergency 
Vehicles Were 
Hit

2002 2003 2004 2005 2006
# Crashes 212 215 200 221 220
# Drivers Killed 0 0 0 0 0
# Pedestrians Killed 0 0 0 0 1
# Drivers Injured 32 42 48 54 36
# Pedestrians 
Injured 10 4 6 10 8
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Enforcement Efforts
• Example:  Operation M.O.L.E. (Move Over Law 

Enforcement)
• Multi-Agency, Results
• Local Efforts, Statewide
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Operation MOLE

• Focused on enforcement of the Move Over Law
• Unified Agency Initiative – involved all law 

enforcement agencies for two days
• Issued 210 citations for violations of Move Over 

Law
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Proposed Enforcement Ideas (current – future?)

• Organize More Statewide Enforcement Waves
• Plan More Multi-Agency Details (Cities, Counties)
• Use Other Ideas & New Approaches
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Increase Public Education & Enforcement

• Establish State Marketing & Communications Plans
• Organize Statewide Enforcement Initiative, Local Support
• Seek Funding for Media Campaigns (FDOT, Other)
• Pull Resources from Each Agency (Funds/Labor/Time)
• Increase Earned Media (Local, Statewide)
• Target Specific Locations for Enforcement
• Target Audiences: Visitors, Race/Age, Other demographics
• Explore New Technologies (Outreach & Enforcement)
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