










  

3.0 SCOPE OF WORK 
 
3.1 OBJECTIVE: The objective is to further the public awareness of the training and driver license 
endorsements required to legally operate a motorcycle in the State of Florida. The “Get Licensed, Get Endorsed!” 
public service announcement will be shown as on-screen theater advertisement to promote this message to the 
public. 
 
Awarded vendor will edit the 15 second public service announcement to correct the text that displays the 
Department’s website address for motorcycle safety to read:  http://motorcycles.flhsmv.gov/ . 
 
The public awareness campaign is scheduled from August 14, 2009 to September 11, 2009. 
 
Vendor will secure advertisements at three separate movie theaters in each of the following cities; Jacksonville, 
Miami/Ft. Lauderdale, Naples, Orlando, Sarasota and Tampa. The PSA is to air a minimum of 17 times at each 
theater.    
 
In cities where there are not three separate movie theaters (Panama City, Tallahassee, West Palm Beach), the 
vendor will air the public service announcements on three separate screens.  PSA’s must air 51 times in each city.   
 
The minimum acceptable amount of times the “Get Licensed, Get Endorsed!” public service announcement is to be 
shown is 459 for the entire campaign. 
 
3.2 SCOPE OF WORK:   
 

A. Required editing of the “Get Licensed, Get Endorsed!” movie video clip 
 The current “Get Licensed, Get Endorsed” public service announcement will be provided to the 

vendor in the following digital formats: .mov or .wmv . 
 The required edit is to change the website address listed on the clip.  The website address is listed 

at the 10 second mark of the clip through the end of the 15 second clip. 
 The correct text of the website is http://motorcycles.flhsmv.gov/ . 
 Vendor must make the edit in a seamless manner, utilizing the same font, color and size as in 

current version.  The vendor must edit the text of the website only. 
 Contract Manager must approve the edited version of the PSA.   
 The final edited version is due to the Contract Manager (Section 1.4) by July 30, 2009 (may be 

submitted earlier). 
 

B. Timeline of Contract 
 The final edited version of the video clip is due to the Contract Manager (Section 1.4)  

by July 30, 2009. 
 Schedule of placements to be submitted to Contract Manager for review and approval by August 7, 

2009. 
 Vendor must place ads from August 14, 2009 to September 11, 2009. 
 Vendor must provide a “Letter of Certification of Placement” with their invoice that lists the dates of 

airing for each theater in each city. 
 Final invoice is due to Contract Manager no later than September 18, 2009 (may be submitted 

earlier) or payment will be forfeited. 
 

C. Required Cities for Placement of Ads 
 Jacksonville 
 Miami / Ft. Lauderdale 
 Naples 
 Orlando 
 Panama  City 
 Sarasota 
 Tallahassee 
 Tampa 
 West Palm Beach 

 

ITB 037-09 Amended as of 07/10/2009

Page 15 of 38

http://motorcycles.flhsmv.gov/
http://motorcycles.flhsmv.gov/


  

D. Acceptable Criteria for Movie Theaters 
 Movie Theater located in a shopping mall or a Multiplex Movie Theater that has at least three 

separate screens. 
 

E. Required Times of Placement 
 Time of Day: 6:00 PM through 10:00 PM. 

 
F. Types of Movie 

 Vendor must place the advertisement with first run movies that are in the box office top ten 
grossing movies for the week. 
 

G. Placement of Advertisements 
 Vendor must show the “Get Licensed, Get Endorsed!” Public service announcement a minimum of 

17 times at each of the 27 separate theater screens at the nine cities indicated.   
 The minimum number of airings is 459 (17 airing per theater X 27 separate theaters = 459). 

 
 
3.3 SELECTION OF AWARD:  Successful bidder shall be the bidder who has the lowest total project price.  
 
3.4 OWNERSHIP:  DHSMV and DOT approved PSA, “Get Licensed, Get Endorsed!”, provided upon contract 
award shall remain the property of the Department.  The successful bidder shall return the media to the Department 
at the end of the contract period.  Further use of PSA, “Get Licensed, Get Endorsed!” is not authorized. 
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4.0 PRICE PROPOSAL FORM 
 
 
 
 
 
 

        $    /each 
 
 
         
                                                                                                                                                      
 
 
 
 
 
 
 
 
 
 

Price A + Price B = $     Grand Total Cost 
                                                                                                                                                            
 

Award will be made to proposer with lowest Grand Total Price. 
Total price must not exceed $50,000 or bid will be considered non-responsive. 

Proposal (Bid) Bond, Section 2.3 must accompany the bidder’s proposal or bid will be considered non-
responsive. 

 
 
 

 
Supplemental Cost:  Price C WILL NOT be considered in the award of the bid. 
 
C) Cost to place additional individual PSA’s during the Media Campaign  
 (August 14, 2009 to September 11, 2009)                                           $____________________EACH__ 
 
 
Complete and Sign below.  Unsigned offers will not be considered. 
As the person authorized to sign this statement, I certify that this firm complies with all requirements of ITB 037-09. 
 
 
RESPONDENT:              
 
ADDRESS:               
 
CITY:        STATE:    ZIP    
 
AUTHORIZED SIGNATURE:             
 
TITLE:                
 
  

B.) Price to place the “Get Licensed, Get Endorsed!” PSA  as on-screen advertisements for 
the entire campaign ( 459 separate screenings): 

         $      
 

A.)  Price to edit the “Get Licensed, Get Endorsed!” Public Service Announcement: 
 

          $      
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